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Chapter Two 

Theoretical Framework 

Agenda Setting  

Historically, agenda setting has been defined as the association between social 

issues that citizens believe are important and the news media's editorial emphasis. In a 

compact literature review, Rogers and Dearing (1996) found agenda-setting has 

evolved into research on how public attention and public policy are influenced by the 

interaction of government, industry, interest groups, legislators, and the major 

professions including the press  (Rogers & Dearing, 1996). 

Maxwell McCombs and Donald L. Shaw first introduced agenda setting 

theory in their article published in 1972 in the Public Opinion Quarterly. The study 

was conducted to investigate the agenda setting capacity of the mass media in the 

1968 American presidential campaign. The article studied the role the media play in 

focusing the public attention on certain issues, rather than its ability to affect people’s 

attitudes. The researchers interviewed 100 undecided voters, and asked them 

questions assessing their concerns in general (McCombs & Shaw, 1972). Rogers and 

Dearing (1994) explained that the term “agenda” includes both “issues” and “events.”  

“Issues” include collective news collective news coverage of a string of linked events 

that fit together in a large grouping, such as financial problems and wars.  Meanwhile, 

“events” include happenings that are defined by time and space, as earthquakes and 

environmental crises.  

Moreover, the agenda process includes three elements: media agenda, public 

agenda, and policy agenda (Rogers & Dearing, 1994). In determining their agenda, 
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media channels are influenced by “powerful groups,” this includes the funds that 

media production and distribution receive. Additionally, members of the ruling class 

in the society determine the media as well. Accordingly, media control is a 

commercially backed mass media system that portrays to their audiences the 

viewpoints of the ruling class (Roger & Dearing, 1994).  

 

As for public agenda, researchers suggest that it relies on the mass media. Yet, 

Lazarsfeld and Santon found that other factors influence the public agenda, as 

personal experience and interpersonal relationships (Rogers & Dearing, 1994). 

 

However, studying policy agenda, Katz and Lazarsfeld suggested a “two-step-flow” 

model of communication that argued that opinions are initially dispersed by media, 

and then opinion leaders communicate them to the audience (Rogers & Dearing, 

1994).  

 

According to Severin and Tankard (2001), the media content is influenced by 

five elements. Those elements are; media workers’ influences, through their personal 

knowledge and expertise; media routines’ influences as media content is affected by 

communicators’ daily practices and circumstances; organizational influences which is 

related to the media organization’s objectives; outside influences as governments and 

lobbyists’ which control content; and the ideology influences which are related to 

society’s values and beliefs (Severin & Tankard, 2001).  

In a process called “inter-media agenda setter,” McCombs (2004) explained 

the role of elite media in influencing other news media’s agendas (p.113). Giving the 
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U.S. newspapers as an example, McCombs explained that when New York Herald 

Tribune and New York Times were competing against each other in the mid-twentieth 

century, the editors of both newspapers were making final edits on their front pages in 

order to stay close to their competitors’ coverage.  

 

As for why agenda-setting takes place, McCombs (2004) refereed to “the need 

for orientation” with new situations, similar to being in a new city, where a person 

needs a guide book to get oriented. The media satisfy people’s needs for orientation 

with certain aspects. It was found that voters rely on media for orientation in deciding 

which candidates to elect. The need for orientation is influenced by two factors: 

relevance and uncertainty. Relevance refers to topics that are relevant to a person, 

such as employment. The more relevant the topic is, the higher the need for 

orientation would be. Second, when the uncertainty about a topic is high, the need for 

orientation would be also high.  

 

Agenda setting has two levels. The first level describes the importance of 

“priming” and how issues highlighted by the media have a big impact on what the 

public are also concerned with. The second level agenda setting suggests that media 

coverage may move beyond what issues the people think about to influencing how 

they think about the issue (Craft & Wanta, 2004). The second-level of agenda setting 

describes the impact of salience of characteristics of media coverage on audiences’ 

interpretation of these news articles. Framing is linked to the second level of agenda 

setting. 
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The Concept of Framing 

“A media culture has emerged in which images, sounds, and spectacles help 

produce the fabric of everyday life, dominating leisure time, shaping political views 

and social behavior and providing the material out of which people forge their very 

identities” (Kellner, 1995). 

 

The concept of framing is useful in finding out the vision the media portray for 

events, in addition to the interpretations and explanations they offer to the public (La 

Porte & Azpiroz, 2009). Framing proposes that the media usually select certain issues 

or ideas or beliefs and highlight them to the public. “To frame is to select some 

aspects of a perceived reality and make them more salient in a communicating text”  

(Entman, 1993). A standard definition of framing: selecting and highlighting some 

facts of events or issues and making connections among them so as to promote a 

particular interpretation, evaluation and or solution (Entman, 1993). 

 

Tewksbury and Scheufele (2009) explained framing, noting that “to frame is 

to select some aspects of a received reality and make them more salient in a 

communication text in order to suggest a particular problem definition, casual 

explanation, ethical evaluation, or recommendation for the item described” (p. 24).    

 

Salience is elevated when frames highlight some information or news items 

over others in communication. Fiske and Taylor (1991) suggest that an increase in 

salience raises the probability that receivers will perceive the information, discern 

meaning, process it, and store it in memory (Entman, 1993). Humans seek 

explanations to the events. Portraying the news in one frame over the other usually 
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has an impact on the receiver (Jeffres, 1997). 

 

The concept of framing signifies that communication is a dynamic process that 

consists of different phases: frame-building, and frame-setting and individual and 

societal consequences of framing (D’Angelo, 2002; De Vreese, 2005;  Scheufele, 

2000). Frame building includes the aspects that establish the structural qualities of 

news frames; how journalists frame issues. The frame building process is developed 

through an ongoing communication between journalists, elites and social movements  

(De Vreese, 2005). Meanwhile, frame setting refers to the interaction of media frames 

with audiences’ previous information, understanding of issues and predisposition  (De 

Vreese, 2005).  

 

Framing has been linked to second level agenda-setting, which suggests that 

media coverage may move beyond what issues we think about to influencing how we 

think about the issue (Craft & Wanta, 2004). The second-level of agenda setting 

describes the impact of salience of characteristics of media coverage on audiences’ 

interpretation of these news articles  (Scheufele, 2000). 

Meanwhile, framing differ from agenda setting and priming in that it analyzes 

the factors that affect the way news is written. These factors include the cultural 

references, choice of sources, external agents influence and professional habits and 

values.  

 

How the mass media frame causal relationships and explain events is one of 

the main questions raised by scholars researching framing theory. Jeffre (1997) 

explained this importance by giving the following example: in case we have a story of 
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a serial killer, the media has two choices, either to identify social problems of that 

killer such as a bad home, difficult environment, suggesting that some of the elements 

that lead to him being a killer lie in the environment and not only in his individual. 

Meanwhile, a television show may bring on all responsibility on the individual 

showing him rejecting all attempts by family and community to help. This is called 

“causality” frame; the news story gives a reason or a cause to the incident or event  

(Jeffres, 1997). 

 

The placement and the size of the news piece are important elements in news 

framing (Brunken, 2006). Another factor in the salience of the news is the editors’ 

personal subjectivity on deciding what is news. 

 

Framing effects 

 

The significance of framing lies in that it can affect both individuals and 

society. An individual-level consequence may result in altered attitudes after exposure 

to certain frames. On the societal level, frames can affect processes such as political 

socialization and collective actions (De Vreese, 2005). 

 

A framing effect occurs in two cases. First, when two "logically equivalent 

(but not transparently equivalent) statements of a problem lead decision makers to 

choose different options." The second is in case of describing an issue or event; a 

speaker’s emphasis on potentially relevant considerations causes individuals to focus 

on those considerations while constructing their opinions (Druckman, 2001, p.45). 
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Media effects act on two different levels. They shape the way public affairs 

are presented, and they also mold the knowledge of each of the individuals who are 

exposed to its influence (La Porte & Azpiroz, 2009). 

 

Many studies were conducted on framing effects on both the audience and the 

society. Some found that audiences get affected by the elites framing of events and 

others think that audiences choose with full awareness, which frames to follow and 

comprehend. Drukman (2001) proposes that framing effects may occur, not only 

because elites seek to manipulate citizens, but rather because citizens wait to hear 

what elites have to say for guidance. Accordingly, those audiences choose which 

frames to follow in a systematic way.  That takes framing from a way of manipulation 

to a way for guidance used by citizens for whom they consider to be credible elites.  

 

Regarding the extent of the framing effects on audience, the majority of 

studies supported that framing has an effect on the audience, especially if the framing 

does not contradict with their previous thoughts and beliefs (Entman, 2010). Chong 

and Druckman (2007) and Entman  (2010) assure that experiments and surveys show 

the actor who dominates the media does not have a magic effect on the public opinion 

because people tend to refuse whatever is incongruent with their prior thoughts 

(Entman, 2010). 

 

There are times and elements when presenting the news framing become more 

effective on the public. One of those elements is the novelty of the phenomenon. As 

Beck (2003) states, on some occasions, reality goes beyond the established social 
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concepts, which are suddenly outdated and incapable of explaining a new turn of 

affairs. In this situation, the media acquire the power to give meanings, give 

explanations, attribute facts and make context out of some events. The media have 

this power because they have the space to name the new phenomena before others can 

as they need to communicate about these realities. Rojecky, (2005) gave the early 

days of globalization in the late 90s as an example of this, as people looked to the 

media for points of reference to enable them understand and make sense of the 

surroundings during the unexpected consequences of globalization (Rojecky, 2005). 

 

A second condition that makes the media more effective is the outbreak of a 

crisis, or at least of situations that give people the impression that there is a crisis. It 

has been shown that in such circumstances, people’s confidence in media discourse, 

and in the interpretations that take hold of public opinion, is greater than people’s 

confidence in their own knowledge or opinions (De Vreese, 2005). 

 

Accordingly, prior knowledge of the issue is an important factor in framing 

effects (Chong & Druckman, 2007; Druckman, 2001). A number of scholars report 

stronger framing effects for receivers having less prior knowledge of the topic (Kinder 

& Lynn, 1990). Others demonstrate that more knowledgeable receivers are more 

susceptible because they possess more cognitive “hooks” to pick up the framed 

message (Rhee, 1997). Brewer (2003) demonstrated that citizens with more political 

knowledge are susceptible to framing, provided that the frames they receive are 

undisputed. In order to resolve the conflicting results concerning the impact of prior 

knowledge of political issues, Druckman and Nelson (2003) argued that it is not the 

knowledge as such that facilitates or hinders the impact of frames; rather, it is the 
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need to evaluate, regardless of the level of prior knowledge, which incites persons to 

assign more weight to considerations that fit into the frame  (Druckman & Kjersten, 

2003) 

 

Finally, the media frame or interpretation is more readily accepted when it is 

transmitted through expressions, metaphors, values and ideas that have cultural 

resonance. “Cultural resonance” is an area of significance that is shared between 

politicians, the media and the audience, which stimulates ideas, principles and values 

belonging to the cultural context, communicating much more than the literal meaning 

of the text (La Porte & Azpiroz, 2009). Cultural resonance does not interpret or frame 

a given issue in the same way as the frame itself does. It is a reference to the culture 

itself, or the system of principles, which makes the frame easier to understand and 

more likely to succeed. As Gamson (1988) states, resonances that evoke a cultural 

context make the frame more effective. The allusion to cultural values that define the 

identity of a society, and which are generally shared, helps the audience to understand 

and remember the interpretation of reality that is projected by the media. Cultural 

resonance can be understood as a reaction of empathy on the part of the audience 

when they recognize that the message contains an element from their cultural tradition 

(Schudson, 1989). It can also be viewed as an element of the text itself which evokes 

images or memories that form part of the audience’s cultural identity (La Porte & 

Azpiroz, 2009). 

 

According to a number of studies, the potential effect of frames largely 

depends on the degree of resonance between the frames applied in the news and 

particular schemas of the reader (Chong & Druckman, 2007; Hwang, Gotlieb, Nah, & 
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McLeod, 2007; Nabi, 2003; Shen, 2004). This proposition is formulated from a 

perspective that regards memory as a collection of cognitive nodes, with thoughts, 

feelings, and experiences associatively organized in schemas  (Schmierbach, Zubric, 

Shah, & Kwak, 2004). Once primed by a framing device, a schema becomes more 

easily accessible and influences subsequent message processing (Hansen, 2007). 

 

Nelson, Oxley and Clawson (1997) showed that framing effects work through 

a psychological process. In this process individuals think about the relative 

importance of different considerations offered to them by the media frame. They 

found also that media frames mainly work by altering belief of importance  

(Druckman, 2001). They present evidence suggesting that framing effects do not work 

by altering the accessibility of different considerations. They gave an example of the 

public opinion perceptions of the Ku Klux Klan rally, whether people will base their 

opinion on consideration-free speech or public safety. They showed that it happens to 

be accessible due to the frame, people consciously think about the relative importance 

of the considerations suggested by the frame. If the media portrayed the rally as a way 

of free expression and valued the right of freedom of speech then the audience would 

agree more with the event that is contrary to framing the event as a threat to the public 

safety.  

  

Moreover, Lodge and Stroh (1993) found that the process of bringing thoughts 

and feelings to mind works “through the mechanism of spreading activation,” which 

plays a part in the cascade model. An example of that is a report showing a picture of 

Usama Bin Laden will likely activate the audience’s negative feelings and bring to 

mind conscious or unconscious memories of 9/11 and the destruction of the World 
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Trade Center. Another example when government spending for the poor is framed as 

enhancing the chance that poor people can get ahead, individuals tend to support 

increased spending. On the other hand, when it is framed as resulting in higher taxes, 

individuals tend to oppose increased spending (Entman R. , 2003) 

 

Classes of Framing 

According to Entman (2004) there are two classes of framing. First class is 

“substantive frames” which has at least two the basic functions of the framing theory 

in covering political events or issues or actors are present. The basic functions of the 

framing theory are “definition of the problem,” “giving causality to the problem,” 

“covering moral judgment” and “giving solutions to the problem.” The second class is 

the “procedural frames,” which give suggestions to ways of evaluating political actor’ 

legitimacy based on their technique, representatives and success (Entman, 2004). 

The above criteria suggested by Entman can also be enriched by the tone used 

in the news story.  In the tone, the reporter tends to give his/her personal opinion 

while telling the news. Tone is considered another part of media framing that 

influences the audience to think a certain way about a particular issue (Brunken, 

2006). 

 

Location of Frames 

The frames are not only found in the text or the media in general, but 

according to Entman (1993), frames have at least four locations in the communication 

process. Those four locations are the communicator, the text, the receiver, and the 

culture.  
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First, communicators (may be the journalist, the anchor or the news producer) 

consciously or unconsciously make frame-guided judgments that organize their belief 

systems. In other words, the first location involves the content of frames and their 

joining together of “textual items (words and images) with the contextual treatment 

that they receive from framing devices” (D'Angelo & Kuypers, 2009).  Journalists or 

reporters have to tell a story limited by both time and space, accordingly they tend to 

give meanings to events to maintain the audience interest, thus frame their story  

(Valkenburg, Semetko, & De Vresse, 1999). Entman (2010) has described the 

decision-making the journalists make on the text they produce which is based on their 

beliefs as a kind of “bias.”  Several critics suggest that reporters and editors use their 

personal ideologies and beliefs in making news decisions yet, journalists themselves 

deny such bias. 

Mass media research recommends that framing of issues is highly affected by 

the journalists’ values. One of the aspects of framing editorials, letters to the editors 

and columns in newspapers are the values of journalists themselves  (Hoffman & 

Slater, 2007). Hoffman and Slater have conducted research on the framing of health 

issues in opinion articles. They wanted to test how the values of the journalists affect 

their writing and came out with the above conclusion, that there is a direct correlation 

between both even in issues that highly ideological. Other research shows that a 

reporter’s stereotype and predispositions influence the tone in which he/she presents 

the information. Also the editors’ selection and assignment of news stories that to 

great extent are affected by their values, affect the framing of the news  (De Vreese, 

2005). 
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Framing and Politics 

News framing is important to study within that context, as audiences may have 

no direct experience with the event and therefore, depend on media accounts to stay 

informed and make rational decisions (Entman, 1991). 

 

Framing was so much used and researched in politics because framing effects 

can extend from shaping the perception or opinion of receivers to making them favor 

a decision over the other. Framing effect occurs when two "logically equivalent” 

statements of a problem lead decision makers to choose different options"  

(Druckman, 2001). Framing has important implications for political communication  

(Entman, 1993). Politicians seeking support are compelled to compete with other 

others over news frames (Entman, 2004). The media’s political influence arises from 

their ability to frame the news in ways that favor one side over another. (Entman, 

2004) In general, media bias can help distribute political power. That explains how 

politicians with the help of the media play a significant role in shaping the political 

sphere of the public. 

 

Evidence from experiments, surveys, and political campaigns suggests that 

public opinion often depends on which frames elites choose to use (Druckman, 2001). 

An example to that is the framing of the war of Iraq in US media. The debate before 

the war over the US policy towards Iraq was tackling only two options (war now or 

sanctions). There was no third option offered to the public as negotiations between 

Iraq and Kuwait.  This framing was designed by the political elites. Thus other pieces 

of information were considered as “not newsworthy” and thus not covered by 

journalists (Entman and Page, 1994). 
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Ideally in free press, journalists should be able to report official views and 

politicians’ views with an impartial perspective that allows their audience to create 

their own personal opinion. But in practice, the relationship between governing elites 

and news organizations is less distant and more cooperative than the ideal envisions  

(Entman, 2004). 

 

Contrary to some scholarly interpretations, that doesn’t render framing a 

minor feature of politics and policymaking. Framing effects on a small minority of 

citizens at the mass or elite level could have critical implications for political power. 

What matters to successful exertion of political power is whether a frame has a 

decisive impact on two key audiences, not people in general: first, citizens lacking 

strong ideological or partisan predispositions – in elections the swing or undecided 

voters – whose attitudes are most malleable; and second, political elites themselves  

(Entman, 2010). 

 

Egyptian media frames function in the same fashion as that described by 

Entman, to choose, highlight, or exclude information, emphasize problematic aspects 

of one issue over another, formulate analysis, make moral evaluations, and suggest 

solutions (Hamdy & Gomaa, 2012). If Egypt is to evolve into a meaningful 

democratic society, then it is essential that attention is paid to the structure and 

representation of political issues. The exchange of information and ideas through a 

free press is a critical component of mass participation and a requirement for 

democratic responsiveness to public preferences  (D'Angelo & Kuypers, 2009). 
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Chapter Three 

Literature Review 

Framing of Social Movements and Protests 

The literature is not rich with many studies on framing of social movements 

and protests, yet the studies tackling the issue give a focused perspective on how the 

media frame protests. The media in case of protests take the side of the regime or the 

status quo, giving so much less weight to the protesters and to the ideologies they 

present (Brasted, 2005). The late 1960s constitute the beginning of the research of 

news framing of social, right, civil and peaceful movements (Tuchman, 1981). 

 

Watkins (2001) studied the framing of the “Million Man March” which was 

highly attended and a well-publicized demonstration that took part in Washington DC 

in 1995. In this study, he analyzed the dominant framing practices in network 

television news channels, problem definition, use of sources, images and rhetorical 

devices used by journalists in covering the march at that time. His results show that 

the dominant framings used by journalists focused less on the issues that were close to 

the march but more on the racial and political points of view of one of the figures of 

the march, Louis Frarrkhan. The results of the study show that the news networks 

framed Frarrkhan as a “deviant” personality.   

 

Moreover, Watkin (2001) proposed that one of the ways by which journalists 

and media people give vibe to the social movements’ stories is by making “celebrity 

spokespersons.” He explained that this was the reason why Farrakhan was so much 



 

 

  

36 

highlighted. Putting so much attention on one character has derived the public away 

from the dialogue about the main reason of the march; racial relations in the United 

States (Watkins, 2001). 

 

Cooper (2002) did another significant research on the framing of social 

movements as he studied the media framing of the German peace protest that took 

place against Immediate-Range Nuclear Forces, the Gulf War and the North Atlantic 

Treaty Organization (NATO) peace enforcement in Bosnia. Cooper’s study was on 

German newspapers; Die Tageszeitung and Der Spiegel. Cooper studied the position 

the media takes during social movements, whether it would take the side of the peace 

protest or the side of the government. The elements used to test the media frames of 

social movements included the assessment of actors, the causes of a conflict, the 

effects of possible solutions and the appropriate response to the conflict. According to 

Cooper, the media played a significant role in portraying the movement, the coverage 

being positive or negative, that highly affected the public opinion and how they 

perceived the movement. 

  

In most cases protests and demonstrations are not portrayed in a positive way 

but rather as a danger to the social order (Gans, 1979). During the coverage of most 

protests, reporters emphasize or magnify any violence done on the side of protesters 

as stone throwing and burnings (Gans, 1979). Accordingly, protests in most cases do 

not gain the public opinion support.  

Protest Paradigm 

One of the classifications of news frames is the “protest paradigm” which is 
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used in studying the framing of social movement or protests as they take place. The 

idea of “protest paradigm” is based on the proposition that the news media reflect the 

interests of the power structure available at that time (Tuchman, 1981). The “protest 

paradigm” provides a template for the construction of a protest story. McLeod and 

Hertog (1998) have classified the characteristics of the “protest paradigm” into the 

following categories: narrative structures; reliance on official sources and official 

definitions; the invocation of public opinion; and other techniques of delegitimizing, 

marginalization, and demonization (Brasted, 2005). The “protest paradigm” was 

applied to the framing of the student movement and protests of Chicago Democratic 

Convention that took place in the United State in 1968. The research results showed 

that the result of using protest paradigm in covering the protests, the dominant 

narrative structure was of a battle or conflict, official sources were relied on, public 

opinion was used, and the movement was delegitimized through various framing 

techniques. 

 

The narrative structure is more common to find journalists covering a violent 

crime story as a battle between protesters and the police rather than an intellectual 

conflict between the protesters and the government or the chosen target (Brasted, 

2005). Accordingly, it is common to find protesters framed as violent and police 

framed as the victims of this violence.  

 

The media also frames the peaceful protesters as causing social disorder 

which police are doing their best to regain. This is covered through covering the 

events, rather than the context of these events. Accordingly, the stories would cover 

how the police were successful in dragging away the protesters from where they were 
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protesting rather than saying why they actually there. Some researchers such as 

Carragee (1991) explain that by saying that journalists do so because it is easier for 

them to report on the story rather than talking about the ideology of the movement 

and this leaves the public not accepting the movement (Brasted, 2005). 

 

The second “protest paradigm” characteristic is the reliance on official sources 

and official definitions. According to Brasted (2005), as journalists rely on official 

sources and official definitions of the issue, they support the status quo by telling the 

story from their perspective rather than from the protesters’ or even giving a platform 

for both sides.  

 

The invocation of public opinion is another protest paradigm. In this 

characteristic news stories hold cues that show the public support to the status quo or 

the public against the protest. This can be done through use of bystanders or opinion 

polls. According to McLeod & Hertog (1992), through this paradigm, the stories 

portray the protesters as an isolated minority (Brasted, 2005). 

 

Moreover, several characteristics of the protest paradigm can delegitimize, 

marginalize, and demonize protesters. One way to delegitimize protesters is by 

focusing on the internal divisions of the activists of the  movements protesting at that 

time. Gitlin (1980) has listed several framing devices through which the media 

delegitimized the movement. 

 

The earliest framing devices from the mid-1960s included: 

“• trivialization (making light of movement language, dress, age style, and 
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goals). 

• polarization (emphasizing counter demonstrations and balancing the antiwar 

movement against ultra-Right and neo-Nazi groups as equivalent 

“extremists”). 

• emphasis on internal dissension. 

• marginalization (showing demonstrators to be deviant or unrepresentative). 

• disparagement by numbers (under-counting). 

• disparagement of the movement’s effectiveness. 

• reliance on statements by government officials and other authorities. 

• emphasis on the presence of Communists. 

• emphasis on the carrying of “Viet Cong” flags. 

• delegitimizing the use of quotation marks around terms like “peace march.” 

• considerable attention to right-wing oppositions to the movement, especially 

from the administration and other politicians (pp. 27–28).” 

Framing in the Egyptian Press 

 

A study by Shahin (2010) looked at the coverage of Egyptian newspapers of 

Shura Council elections in 2010. The researcher studied the period between April 1
st,

 

2010 and June 15, 2010. The researcher used both quantitative and qualitative 

research through content analysis and discourse analysis of all stories covering the 

Shura elections at that time. The researcher has studied national press, Ahram and 

Rosalyoussef newspapers, partisan press, Al-Wafd and AlAhali newspapers and 

independent press, Al-Masry Al-Youm and Youm7 newspapers. The results show that 

Al-Ahram was the second newspaper with least stories covering the Shura Council 

elections. Al-Ahram was also covering the elections using official sources more than 

any other ones.  Al-Ahram supported the regime by offering the stories on the 

National Democratic Party (NDP) (the ruling party at that time) in a positive tone. 

Meanwhile, Al-Masry Al-Youm has included different sources, NDP official in 

addition to figures from opposition political parties. Al-Masry Al-Youm used the 

negative tone in its stories about the NDP and the government. This independent 

newspaper also used the negative tone in describing many opposition parties, except 



 

 

  

40 

for one of them for deciding to boycott the elections at that time (Shahin, 2010). 

The volume of research into Arab news media – generally referring to news in 

countries with Arabic as the official or primary language, is small yet, especially 

when compared to western-based studies. Nonetheless, several scholars (Ayish 2002; 

2003; Hafez 2002; Mellor 2005; Rugh 2004; Sakr 2005) have offered important 

insights into the Arab press which offer a starting point for thinking about future 

research (ElMasry, 2011). 

 

Cooper’s (2008) content analysis of Egyptian newspapers presents findings 

that suggest specific changes brought on by independent papers. For example, the 

study found that during the sample period of two-and-a-half years, the independent 

Al-Masry Al-Youm was more likely than the government-owned Al-Ahram to 

publish stories about domestic politics, human rights and corruption, and less likely to 

rely on official sources (Cooper, 2008). 

Hamdy and Gomaa (2012) conducted a study to examine how Egypt’s state 

owned newspapers, independent newspapers and a representative sample of social 

media postings framed the revolution in January and February 2011. A content 

analysis was used to identify and categorize the way stories were framed in each of 

these three types of media. The researches focused on the framing of the protests, 

causes given for the protests, and solutions proposed for ending the crisis. Researches 

found that the first 18 days of Egypt’s January 25 Revolution were framed differently 

in the different types of press under study. “Indeed if these reports are compared in 

the semiofficial press and in social media, it would be reasonable to conclude that 

they were not even covering the same events” (Hamdy & Gomaa, 2012). The 

independent newspapers at times shared stories constructed in similar frames with the 



 

 

  

41 

state owned newspapers and at times used frames similar to those advanced in social 

media. As noted earlier, independent newspaper journalists were from the onset 

courageous in their defiance of the government line. “We found that these newspapers 

attempted to cover the protests more objectively than either the semiofficial 

newspapers or the social media. They are not above criticism, but are well positioned 

to achieve higher standards of journalistic integrity and credibility in the post-

Mubarak era.” (p. 18) 

Framing the War 

Another important area in the research of news framing that was extensively 

studied especially after 9/11 and the as the “war on terrorism” has started is the 

framing of wars. There are three main narratives regarding the role of media in 

covering conflicts: “critical observer, publicist and the surface upon which war is 

imagined and executed” (Thussu & Freedman, 2003, p.13).  Professionally, 

journalists ought to be impartial and independent monitors of military conduct. This 

approach encourages that media players should go beyond organizational and 

ideological restrictions to keep a watchful eye on the activities of the military and the 

government. There is another model that as journalists being active and act as 

“watchdog” on the government and the military, that forces them to act better and be 

more transparent. Thus, the media outlets are competing on the extent each is able to 

reveal the “truth” on the covered topics. Meanwhile, Naomi Chomsky suggests that 

media coverage of the war is a notable way to publicize the political and military 

leaders’ framework of events. They tend to provide propaganda more than accurate 

reporting (Thussu & Freedman, 2003, p.40). 



 

 

  

42 

Vliegenthart and Schroder (2006) conducted a study on the framing of the war 

on Iraq across four western countries (United States, United Kingdom, Germany and 

the Netherlands) newspapers for the period from September 2002 till August 2003. 

The researchers studied how each country’s specific conditions “opportunity 

structure,” newspaper ideology and time elements had an impact on the coverage of 

each. After analyzing 70,000 articles from 12 different newspapers, the researchers 

concluded that the cause-frame was the most frequently used in the build up stage to 

the war, the intervention frame was the most used during the war itself and afterwards 

was the consequence frame (Vliegenthart & Schroder, 2010). 

To answer another important question of whether media frames change over 

time or are more consistent, Entman (2010) conducted a research on mainstream US 

media. Through his study he refines the framing theory in a way to provide a 

theoretical foundation for systematic studies on media bias. According to Entman, 

framing usually favors one side in their stories over another, even if journalists were 

keen enough on not doing so. Entman (2010) studied the coverage of 2008 

presidential campaign focusing on Sarah Palin, Republican vice presidential nominee. 

The results have shown that slanted framing shifts over time as the interaction 

between cultural norms, journalistic decision rules and real world developments 

change. Entman argues that unbalanced news is not a result of consistent personal 

ideologies of journalists but rather in the changes of the interactions of the above 

listed elements (Entman, 2010). 

 

Christie (2006) conducted a study that examines to which extent the US 

rationale on the war on Iraq affects the public opinion, public policy and mass media 

agendas. The researcher studied two distinct periods of time, during which there way 
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high and low public support on the war. The researcher used content analysis of 

White House briefings, a major TV new network and two major national/international 

newspapers. The results supported the presence of a relationship between the White 

House and media agendas on main issues of the war as weapons of mass destruction 

and terrorism during the period of high public support (Christie, 2006). 

 

In addition to the war on Iraq coverage, other media studies were conducted to 

study the framing of the “clash of civilizations” sponsored by the international media. 

La Porte and Azpiroz (2009) conducted a review on symbols and interpretations used 

by the European media in framing the “clash of civilizations.” They did that by first 

observing how the “clash of civilizations” is articulated in political discourse and how 

it is then framed in the leading European media. The newspapers studied where The 

Guardian, Le Monde and Frankfurter Allemaigne. They have made a comparison 

between the frames found in political discourses of Bush, Ahmadinejad, Sarkozy and 

Gul with those encountered in the coverage of the same discourses in the above 

newspapers. In addition to that, the research explores the process of frame elaboration 

and the conditions that make political discourse more effective and attractive for the 

media to assimilate them (La Porte & Azpiroz, 2009). The researchers found that 

political leaders use similar frames during their public speeches and that there is a 

certain overlap in the values which leaders express (La Porte & Azpiroz, 2009). 

 

Another study of the framing of European politics, Semetko and Valkenburg 

(2002) have conducted a content analysis of both newspapers and television to find 

the most used frames in the European media. The researchers have investigated the 

prevalence of five news frames. Those five news frames investigated are: attribution 
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of responsibility, conflict, human interest, economic consequences and morality. 

During their study they have used content analysis to analyze 2,061 newspapers’ 

stories and 1,522 television news stories during the period surrounding the 

Amsterdam meeting of European heads of state in 1997. They have resulted that the 

attribution of responsibility frame is the most common used one. They have also 

concluded that the news frames depended on both the type of outlet and the type of 

topic (Valkenburg, Semetko, & De Vresse, 2002). 

 

Brunken (2006) have conducted a content analysis of print media coverage of 

government response in case of crisis after Hurricane Katrina. The researcher has 

analyzed five weeks in four newspapers immediately after the hurricane, looking for 

common frames, attribute agenda setting, and tone. The researcher has tested Semetko 

and Valkenburg’s (2000) common frames: attribution of responsibility, human 

interest, conflict, economic consequence and morality frames. Findings indicate that 

the order of Semetko and Valkenburg’s (2000) common frames changed across the 

coverage, human interest was the first frame. Meanwhile, conflict, attribution of 

responsibility, economic consequences, and morality frames followed. Also, media’s 

tone of government response was moderately neutral with federal tone covered more 

positively, and local tone covered more negatively.  

Media Framing Effects 

On the effects of framing on the public opinion, several studies were 

conducted supporting that the latter are to great extent affected by the frames 

proposed by the media. Nelson, Oxley and Clawson (1997) in their research “towards 

a psychology of framing effects,” have tried to explain how the media frames affect 
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public opinion through some focus of psychological mechanisms applied on the 

media theory of framing effects. They discussed the conceptual difference between 

theories of persuasion that focus on belief and framing theory.  After conducting an 

experiment, the researchers found out that framing is different form persuasion. News 

framing can influence attitudes through political communication but don’t change the 

beliefs of the audience as persuasion (Nelson, Oxley, & Clawson, 1997). 

Price V, Tewksbury D, Powers E (1997) have conducted a study research the 

framing effects on the readers’ thoughts and feelings. The researchers have worked on 

two hundred and seventy-eight students. The participants read and responded to a 

fictitious story about possible reductions in state funding of their university. The 

researchers have presented four versions of the same story, all containing the same 

information, but varying in their opening and closing paragraphs. The difference in 

the closing and opening was according to the frame employed: human interest, 

conflict, or personal consequences. They have also made a control version containing 

the common body. The study was divided into two studies, Study 1, thoughts listed by 

participants indicated that the news frames significantly affected the topical focus and 

evaluative implications of thoughts generated. Meanwhile in Study 2, evaluations and 

opinions offered by participants indicated that the news frames could affect audience 

decision making about matters of public policy. 

On the limitations of framing effects, Druckman (2001) has conducted a study 

to see the constraints the elites face in shaping the public opinion.  Many scholars 

suggest that media frames are in most cases a construction of political elites  (Entman, 

1991). Druckman (2001) suggests that elites face few constraints to using frames to 

influence citizens' opinions. The researcher is testing those limits by focusing on the 

source credibility frame constraint. He has worked on two laboratory experiments to 
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answer his research questions. The results suggest that perceived source credibility is 

an essential prerequisite for successful framing. Through his analysis Druckman 

argues that framing effects may occur, because citizens delegate to credible elites for 

guidance and not because elite seek manipulating the public. Accordingly, the 

researcher suggests that the audience select which frames and which elites to follow 

in a systematic and a cognitive approach (Druckman, 2001). 
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Chapter Four  

Methodology  

This study uses quantitative research, content analysis, in studying the framing 

of the first 18 days of the Egyptian January 25 revolution in one state owned 

newspaper and another private owned one. 

Research Questions 

The researcher believe it is really important to study how the state owned 

media and the independent media, framed the 18 days of uprising of the Egyptian 

January 25 revolution. It is known that in time of crisis people turn to the media for 

explanations, accordingly the researcher thought that those explanations should better 

be studied. Also the researcher thought that it is very important to see if those frames 

were consistent or were changed across the coverage of the 18 days of the revolution. 

The researcher got the newspapers and conducted a pilot study before she has come 

up with the research questions. 

The research questions for this study are based on the findings of the previous 

research on framing of news coverage and social movements. The analysis was 

guided by the following research questions: 

RQ1: How did the daily newspapers Al-Ahram and Al-Masry Al-Youm 

frame the Egyptian revolution? 

RQ2: Is the “protest paradigm” used in constructing stories in Al-Ahram 

and Al-Masry Al-Youm newspapers? 

RQ3: Did the used frames vary throughout the revolution coverage in any 

of Al-Ahram or Al-Masry Al-Youm newspapers? 


